Fifth Avenue Committee
Request for Proposals
Branding Consultant

Fifth Avenue Committee (FAC) seeks a consultant to assist in the rebranding of our
organization name and logo to reflect the full scope of our work and geography, and our
organizational values and mission.

RFP released: August 14", 2026

Proposals due: September 18", 2026
Consultant selected and notified: October 2026
Project start date: November 2026

About Fifth Avenue Committee

FAC is a nationally recognized comprehensive community development corporation
based in South Brooklyn. Our mission is to advance economic, social, and racial justice
in New York City through integrated, community-centered affordable housing,
grassroots organizing, policy advocacy, and transformative education, training, and
services that build the power to shape our community’s future. Each year, we serve over
6,900 low- and moderate- income (LMI) New Yorkers. To achieve our mission, we use a
complementary set of strategies, all of which drive us towards our vision of a more just,
equitable and inclusive New York City. We build physical infrastructure, creating and
maintaining safe, affordable, and healthy housing, community facilities, and renewable
energy. We foster community-driven power through organizing, advocacy, and
leadership development. And we transform the lives of individuals and families through
financial stability, asset building, and education. We provide our programs in
collaboration with our two nonprofit affiliates—Neighbors Helping Neighbors (NHN) and
Brooklyn Workforce Innovations (BWI)—that we share resources and work closely with.
NHN is a HUD-approved housing counseling and advocacy organization, and BWI is a
workforce development organization that provides targeted sector-based skills training
programs to underemployed, low-income individuals.

Our organizational scope, sophistication and geographic reach have outgrown our
name. Fifth Avenue Committee was named at its inception, in 1978, and the
organization's upcoming 50" anniversary presents a unique opportunity to align our
public image, name, and visual identity with an evolving mission, expand our reach to
new audiences, and modernize our communication. At the time of our founding, our
focus was solely on lower Park Slope in Brooklyn, where Fifth Avenue is the main
commercial corridor and where our office was located. Following the 20" Century's Civil
Rights and the anti-redlining movements, FAC was founded by a racially and socio-
economically diverse group of neighbors who came together to have a say in the
physical revitalization of their community where a large urban renewal project
languished for decades. In the 48 years since our founding, our organization has
experienced meaningful growth and provides a wide range of social service programs in
addition to developing and managing affordable housing and community facilities and
engaging in community organizing and advocacy efforts. We serve low and moderate



income New Yorkers from across the city, and have developed, own and manage
affordable housing in neighborhoods across Brooklyn, as well as one project in Queens.
We also have an affordable housing development pipeline of more than 2,000 units. We
have offices in the Gowanus, Carroll Gardens and Sunset Park neighborhoods of
Brooklyn (none of which are located on 5" Avenue). FAC has a citywide profile, is a
member of three national organizations and is recognized as a leader in community
based planning, accountable development, organizing, housing development and
service provision.

Our name has also posed problems in communicating about our organization, as
distinct from our affiliate, Neighbors Helping Neighbors (NHN). NHN was founded in
1990 and affiliated with FAC in 2011. The two organizations have overlapping programs
and geographies. Each organization provides some programs that the other does not
(for example, FAC provides adult education, and develops and manages affordable
housing, and NHN provides education and counseling for first time homebuyers and
homeowners at risk of mortgage foreclosure). However, both provide services in Sunset
Park, and both provide tenant organizing and advocacy. The two organizations share an
Executive Director, have separate but overlapping boards of directors and our
organizing and advocacy teams across FAC and NHN function as one department, with
the director of the department supervising staff from both organizations. These
overlapping functions often lead to confusion for both internal and external
stakeholders. We have continued to maintain FAC and NHN as separate corporate
entities, since there are key funding streams to support our work which would be
meaningfully reduced if we were to merge. We have not encountered the same
challenges with our affiliate BWI, which focuses solely on workforce development, which
FAC does not directly provide, though our Adult Education Bridge program prepares
students with limited English proficiency to enter BWI programs. BWI has a separate
Executive Director and a separate board of directors with limited overlap. As part of our
rebranding, we would like to consider how best to communicate about FAC and NHN, in
particular, including whether there are any ways to reorganize our structure to more
clearly convey the programs and services we provide and the communities we serve.

Organizational Rebrand Goal

FAC seeks to identify a new organizational name and logo that reflect the full scope of
our mission, work, and geographic reach. The name and logo should also clarify the
relationship and roles of FAC and our affiliate organizations. The rebranding process
may result in new names for both FAC and NHN, and / or a revised use of the NHN
name (for example, to refer to a different sub-set of our programs than its current use).

Plan Process
We anticipate that the rebranding process will include:
e Discovery:

o Surveys, focus groups or other methods to gather perspectives from FAC
and NHN staff, program participants, FAC affordable housing tenants,
board members, and external partners and stakeholders, such as funders,
elected officials, peer organizations and housing development partners.



o Review of FAC and NHN current materials and peer organizations’
materials.

¢ Planning:

o Facilitate discussions of key staff and board members to develop new
name(s) and branding.

o Conduct research to vet potential names for unintended meanings, and /
or use for other organizations.

e Rollout:

o Create design through iterative processes with key staff and board
members.

o Develop implementation plans for new materials and digital assets.

e Deliverables

o Strategy memo, including key goals for process and timeline for workplan.

o Research report from discovery phase, including insights from stakeholder
interviews, materials review, and competitive analysis of peer
organizations.

o Naming: creation and presentation of short list of potential names,
followed by final naming document, based on decision by FAC
stakeholders. Note that we may require two names, depending on
outcome of strategy discussions. Proposals may reflect two scenarios —
one with a new name for FAC, and one with new names for FAC and
NHN.

o Logo: Presentation of logo concepts, followed by final logo and design
files. Note that we may require two logos, depending on the outcome of
strategy discussions. Proposals may reflect two scenarios — one with a
new logo for FAC and one with new logos for FAC and NHN.

o Design guidelines: Updated design guidelines for the organization.

Details of request

Proposals in response to this RFP should be submitted to FAC at eblank@fifthave.org
by 5 p.m. EST on September 18th, 2026. FAC is available to applicants beginning on
August 31 to schedule times to answer questions of RFP respondents prior to
submission. Following submissions, FAC will be in touch by email with additional
questions, to schedule interviews with finalists, and to notify the selected consultant or
consultants of our choice.

Proposals should include experience and profile of the consultant and principal team to
be involved with the proposal, proposed approach for gathering, assessing and
analyzing information pursuant to the questions above, proposed timeline and
intermediate steps toward delivering the final product, and total cost of proposed work.
Proposals may include two distinct scenarios, depending on the outcome of strategy
discussions regarding how best to communicate about FAC and NHN. We expect that
this project will require regular contact between FAC and the consultants to check in on
plan progress and challenges throughout the duration of the shared work, in addition to



additional communication and exchange of information as required for the planning
process.

Proposals should include:

2-4 references with contact information and a brief summary of the branding work
conducted for each reference.

2-3 sample rebranded names and logos both before and after rebrand
Information about relevant experience and skills of re-branding consultant team
to be assigned to project

1 sample rebrand rollout plan

1 sample work timeline

Detailed budget and quote

We welcome any work samples in addition to the materials requested above. To
maintain client privacy, we understand if some of these materials need to be
redacted before being shared

Reference Materials
www.fifthave.org

https://fifthave.org/neighbors-helping-neighbors-2/

www.bwiny.org
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